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THE INTERNATIONAL TRADE MAGAZINE

FASHION&ACCESSOIRES ab Seite 8

GREEN FASHION ab Seite 20

KINDERSICHERHEIT ab Seite 26

NACHHALTIG ab Seite 39

THE NEXT GENERATION

The trade magazine for children’s and youth fashion  
and products for children in Germany

Ad rates no. 44,  
valid from 01.10.2017

Target group by industry and function:
Bricks-and-mortar retailers and online stores, as well as manufacturers, 
agencies, associations, buying groups, cooperatives, market research and 
trade institutes, department stores, furniture and interior design stores, 
pharmacies, health and beauty stores, midwives and book sellers. 
 

Print run:
4.520 copies*

Qualified circulation:
4.354 copies*

Frequency:
7 issues per year + Fair issue 

Volume: 
60.st Volume 2018 

Membership/Participation:
IVW (German Audit Bureau of Circulation)
BCMI – Baby Care Magazines International

*Source, IVW 2. Quarter 2017
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Brief description:
baby&junior, the international trade magazine for children’s products and 
fashion, has been the mouthpiece of the trade and industry for 60 years and is 
read in around 30 countries. baby&junior has the children’s market in its sights 
– always objective, always competent. Appearing seven times per year, 
baby&junior presents the latest outfitting products for babies and children 
including car seats, prams, furniture, textiles, care products and toys as well as 
children’s and maternity fashion. Reports and articles on trade fairs, associations, 
manufacturers, the retail trade and e-commerce complement the featured 
topics, whilst constituting a valuable decision-making tool for buyers. 

In September, the bi-lingual “Trade Fair News” by baby&junior appears in an 
attractive newspaper format at the annual Kind + Jugend exhibition, featuring 
outstanding products as well as news about this important event for trade 
buyers. 

Featuring a comprehensive review of Kind + Jugend, baby&junior review issue 
BRAND NEWS appears in October.
All products featured in this issue will be digitally continued on our BRAND 
NEWS by baby&junior theme page at www.babyundjunior.de/de/BRAND-NEWS 
after the print issue is published online.

baby&junior’s website – www.babyundjunior.de – and its English-language 
counterpart – www.babyundjunior.de/en - complement the print edition with 
current news items and industry reports as well as product information, 
competitions, picture galleries and interactive elements such as our daily social 
stream and our live blog at Kind + Jugend. Our online portfolio also includes the 
baby&junior Newsletter and our social media presence on Facebook, YouTube 
and Twitter.
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Didymos / byGraziela

Tragende Erinnerungen

Fräulein Hübsch

Sitzt immer perfekt!
Ihre aufwändige Arbeit lässt Elisabeth Pohn beim österrei-

chischen Patentamt schützen – schließlich hat die Gründe-

rin des Labels Fräulein Hübsch mehr als ein Jahr ständig 

die eigene Tochter getragen, herumgetüftelt, genäht und 

wieder getestet, bis sie eine Trage hatte, die ihren hohen 

Ansprüchen genügte. Inzwischen lässt sie ihre Fräulein 

Hübsch Mei Tais in der tschechischen Republik fertigen; 

verarbeitet werden in Österreich gewebte Stoffe aus 100 % 

kbA-Baumwolle. Damit die Fräulein Hübsch-Modelle den 

Baby- bzw. Kinderrücken optimal stützen, gibt's zwei Grö-

ßen: Babysize (für Kleidergröße 50/56 bis 80/86) und 

Toddlersize (für Kleidergröße 74/80 bis 98/104).

„Die Haupttragezeit liegt meistens im ersten Lebensjahr 

und bei Babys unter einem Jahr ist das korrekte Tragen 

besonders wichtig, weil die 

Wirbelsäulen- und Hüftentwick-

lung noch nicht abgeschlossen und 

die Rückenmuskulatur noch nicht fertig ent-

wickelt ist“, weiß Trage-Expertin Pohn. Ihre Mei Tais sind 

stufenlos in Breite und Länge verstellbar, haben ein 

Rückenteil aus zweilagigem Tragetuchstoff und eine Kopf-

stütze aus Designer-Stoffen sowie gepolsterte Schulter- 

und Hüftgurte. Durch die Schnalle am Hüftgurt lassen sie 

sich schnell anlegen.

	www.fraeuleinhuebsch.at
 office@fraeuleinhuebsch.at
 Tel.: +43 (0)699 1504487
 Mei Tai in Baby- bzw. Toddlersize

Die Fräulein Hübsch 
Mei Tais sorgen für die 
physiologisch richtige 
Haltung, wachsen mit 
und lassen sich vor 
dem Bauch, auf der 
Hüfte oder am Rücken 
tragen.

Fräulein Hübsch 
verwendet die 
eigenen Stoff-
Designs auch 

für Tragetücher 
und Ring Slings.

Der diagonal 
elastische  
Tragetuchstoff 
des Mei Tai-
Rückenteils 
schmiegt sich 
um den  
Körper des 
Babys.

Didymos feiert sein 45-jähriges Bestehen mit einer ganz 

besonderen Kooperation: Die Marke byGraziela konzent-

riert sich nämlich auf Motive und Muster aus den 1970er-

Jahren und somit auf die Zeit, als bei Didymos alles be-

gann. So startete das Ludwigsburger Unternehmen 1972 

mit zwei kurzen Tragetüchern und zwei Bindetechniken; 

heute gibt es sieben Standardgrößen und fünf Trageweisen 

für jede Altersstufe der Kleinen. Die umweltverträgliche 

Herstellung steht dabei über alle Produktionsstufen hinweg 

im Fokus, wie die GOTS-Zertifizierung belegt. 

Als erste byGraziela-Didymos-Modelle sind nun zwei cha-

rakteristische Designs zu haben: Die klassischen roten 

Herzen wecken genauso wie die bekannten Äpfelchen in 

Lindgrün und Türkis nicht nur Erinnerungen, sondern kom-

men auch auf den Tragetüchern ganz groß heraus. 

	www.didymos.de
 mail@didymos.de
 Tel.: +49 (0)7141 97571-0
 Tragetücher byGraziela

Die neuen Muster aus 
der Kooperation mit 
byGraziela erinnern an 
die Anfangszeit des 
Unternehmens.

                        – Content
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Hamburg,  
5. – 7. August 2017
Die größte Fach- und Ordermesse für Kindermoden und 
Kinderschuhe im Norden! Mit über 100 Ausstellern und 
mehr als 275 Marken und Kollektionen.

Fachmesse Kindermoden
Sommer/Herbst 2018
kindermoden-nord.de

Girasol

Von Freunden 
handgefertigt
Fairer Handel ist die Basis, auf die Camilla und Gerhard ihr 

Unternehmen Girasol stellten: Seit vielen Jahren lassen sie 

vom eigens geschaffenen Netzwerk aus Färbern, Webern 

und Schneidern in Guatemala ihre 2009 entwickelte Trage-

hilfe MySol (meine Sonne) für Neugeborene und Kleinkin-

der sowie Tragetücher und Ringslings herstellen.

Aus handgewebten Stoffen nähen die Schneider einzigar-

tige Tragehilfen, die u. a. im 1983 eröffneten Berliner Gira-

sol-Laden verkauft werden. Längst haben sich die einsti-

gen Geschäftskontakte zu Freundschaften mit den Maya-

Familien entwickelt; die Faszination am fremden Kontinent 

sorgte für unternehmerischen Erfolg und das den Indianern 

entgegenbrachte Vertrauen sichert bis heute die Nachhal-

tigkeit.

So sind handgefertigte Girasol-Tragehilfen etwas ganz Be-

sonderes: Der patentierte MySol orientiert sich an traditio-

nellen asiatischen Babytragen (Mei Tais) und passt sich mit 

durchdachten Details auch modernen Bedürfnissen an. Er 

wird aus zwei Lagen hochwertigen Tragetuchstoffs herge-

stellt und schmiegt sich wie eine zweite Haut um das Baby. 

Mit dem Ringsling geht das Anlegen ganz schnell, weil we-

niger Stoff an die richtige Stelle gebracht werden muss. Er 

eignet sich ebenfalls für Neugeborene und wenn nicht allzu 

lange getragen werden soll; außerdem ist er in der Tasche 

oder im Auto immer griffbereit.

	www.girasol.de
 info@girasol.de
 Tel.: +49 (0)30 55223042
 MySol, Tragetücher, Ringslings

Im Berliner Girasol-Geschäft gibt es neben Tragetüchern und  
-hilfen auch Hängematten sowie Kunsthandwerk aus Guatemala 
und Mexiko. Die Produkte werden fast ausschließlich direkt bei 
den Herstellern eingekauft.

Ergobaby

Komfort in 
frischem Look
Gleich zwei neue Designs entwarf Ergobaby für die Tragen 

der Serie Adapt: Graphic Grey gefällt durch ihr dunkel-

graues Äußeres und den grafisch gemusterten Innenstoff 

in Grau- sowie Beigetönen. Einen Hauch Extravaganz 

bringt Geo Black mit geometrischem Musterdruck auf 

schlichtem Schwarz sowie dezent-grauem Futter. Weil sie 

einfach von Geburt an mitwächst, ist Adapt übrigens die 

erste Ergobaby-Komforttrage ohne Neugeborenen-Ein-

satz.

In der 360 Cool Air lassen sich Kinder viermal anders tra-

gen: auf der Hüfte, auf dem Rücken und vor dem Bauch 

mit Blick zum Erwachsenen oder nach vorne. Die Vier-

Positionen-Trage ist nun auch in der Farbe Icy Mint zu  

  haben, kombiniert mit grauem 3D-Air-Mesh.

 	www.ergobaby.de
  service.de@ergobaby.eu
  Tel.: +49 (0)40 421065-0
  Babytragen Adapt, 360 Cool Air

Amazonas

Einfach ergonomisch

Auch die Trage 360 Cool Air mit 
strukturiertem Schalensitz hat 
eine Kopf- und Nackenstütze, 
die dem Baby Halt und Schutz 
gibt.

Der Smart Carrier von Amazonas vereint die Vorteile des 

ergonomischen Sitzens im Tragetuch mit dem Komfort ei-

ner Babytrage. In wenigen Handgriffen ist das System an-

gelegt und verlagert das Gewicht des Kindes optimal auf 

den Hüftbereich des Tragenden. Die weich gepolsterten 

Schultergurte sind stufenlos verstellbar und lassen sich so 

individuell anpassen. Bei Bedarf können sie per Klettver-

schluss mit zwei kleinen Schützern ausgestattet werden. 

Platz für Schnuller & Co. bietet eine kleine Tasche am Hüft-

gurt. 

Schon ab der Geburt (ab ca. 3,5 kg) finden Babys ihren 

Platz im Smart Carrier. Das flexible Rückenteil passt sich 

einer Größe von bis zu drei Jahren (max. 15 kg) an. Bei 

Bedarf kommt die Trage einfach in die Maschinenwäsche.

	www.amazonas.eu
 info@amazonas.eu
 Tel.: +49 89 189288-0
 Smart Carrier Babytrage

Kleinere Babys sitzen 
in der Anhock-Spreiz-
haltung geschützt vor 

dem Bauch der Eltern.

Die Drei-Positionen-Trage  
Adapt ist für Kinder bis 20 kg 
gemacht.
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                        – Dates and Topics

Issue

Closing Dates Publication 
dates Special features Trade Fairs  Editorial Advertising

1
January/
February

22.12.2017 22.12.2017 18.01.2018

Fashion – Sneak peek at children’s 
fashion trends A/W 18/19 
Green Fashion
Fashion fairs 
Preview Spielwarenmesse
Pregnancy and more

kleine fabriek, Amsterdam Januar 2018 | KIDS NOW, Wallau Januar 2018 
Pitti Bimbo 18. to 20.01.2018 | INNATEX*, Wallau 20. to 22.01.2018  
Playtime, Berlin, 23. to 24.01.2018 | Supreme Kids*, Munich 26. to 28.01.2018 
| Playtime, Paris, 27. to 29.01.2018 | Spielwarenmesse Nuremberg*, 31.01. to 
04.02.2018 | Kindermoden Nord*, Hamburg 3. to 5.02. 2018 | CPM kids, Mo-
scow Februar 2018 | JOT Juniormode*, Salzburg Februar 2018

Toy Fair News by das 
spielzeug  

and baby&junior
15.01.2018 22.01.2018

31.01.2018
01.02.2018
02.02.2018

Toys trends 2018 
Toy Award winners 2018 
Impressions –  Toy Preview 
Special feature on Baby & Infant 

Spielwarenmesse*, Nuremberg, 31.01 to 04.02.2018

Distributed by promoters at Nuremberg International Airport 
and also at Hotels in and around Nuremberg

2
March/
April

16.02.2018 22.02.2018 16.03.2018

Prams, buggies & accessories
Prams for twins and multiple births
Toys & Play – 
Review of the Spielwarenmesse 
Changing bags
Feeding, changing, caring 

Baby&Stroller, Guangzhou 8. to 10.4.2018

3
Mai/June

18.04.2018 23.04.2018 17.05.2018

Car seats
Carry systems 
Baby on the go – car seats, bicycle 
seats, trailers, helmets, functional 
clothing, accessories 
Sleeping in comfort (mattresses, 
textiles) 

Pueri Expo & FIT 0/16, São Paulo 7. to 10.6. 2018

4
July/

August

07.06.2018 07.06.2018 29.06.2018

Fashion & Accessories – Sneak peek at 
the children’s fashion trends S/S 19 
Green Fashion 
Child safety/Baby monitors
Sustainable living (Home & Lifestyle, 
crockery, drinking bottles etc.)

KIDS NOW*, Wallau
INNATEX*, Wallau
Supreme Kids*, Munich
Kindermoden Nord*, Hamburg
Playtime, Berlin*
JOT Juniormode*, Salzburg
Pitti Bimbo, Florence
kleine fabriek, Amsterdam

Every issue includes the following sections for your advertising:  
Cover story, retail trade reports, company portraits, information on trade fairs, interviews with experts and product innovations
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                        – Dates and Topics
Every issue includes the following sections for your advertising:  
Cover story, retail trade reports, company portraits, information on trade fairs, interviews with experts and product innovations

Issue

Closing Dates Publication 
dates Special features Trade Fairs  Editorial Advertising

5
September

08.08.2018 08.08.2018 03.09.2018

Preview edition for Kind + Jugend 2018: 
Trade fair highlights 

Baby Shower/ Baby Party

Kind + Jugend*, Cologne
Kids Austria*, Salzburg
CBME, Shanghai
CPM kids, Moscow

Trade Fair News 
at  

Kind + Jugend 
22.08.2018 27.08.2018 20.09.2018 Innovations at  

Kind + Jugend 2018 Kind + Jugend*, Cologne

6
October

01.10.2018 01.10.2018 22.10.2018
baby&junior review issue BRAND NEWS 
with a comprehensive review of 
Kind + Jugend 2018

ABC Kids Expo, Las Vegas 
FIT 0/16, São Paulo

7
November/
December

08.11.2018 08.11.2018 30.11.2018

Children’s furniture/Interior 
Soft furnishings and textiles 
Design & Lifestyle 
At the point of sale – Décor & more 
Loose insert: Wall calendar 2019
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Size Format Colour Rate

1/1 PS: 192 mm x 263 mm
B: 210 mm x 297 mm

4c 4.340.- €

1/2
PS: 192 mm x 131 mm
B: 210 mm x 151 mm

PS:    94 mm x 263 mm 
B:  100 mm x 297 mm

4c 2.380.- €

3/8 PS: 192 mm x   99 mm
PS:   94 mm x 197 mm

4c 1.885.- €

1/3
PS: 192 mm x   87 mm
B:  210 mm x 106 mm 

PS:   62 mm x 263 mm
B:    78 mm x 297 mm

PS: 127 mm x 131 mm

4c 1.700.- €

1/4
PS: 192 mm x   65 mm
PS:   94 mm x 131 mm 
PS:   62 mm x 197 mm

4c 1.280.- €

1/6
PS: 192 mm x   43 mm
PS:   94 mm x   86 mm
PS:   62 mm x 131 mm

4c 885.- €

1/8
PS:   94 mm x   66 mm 
PS:   62 mm x   99 mm
PS: 192 mm x   33 mm

4c 680.- €

                        – Ad rates

1	� Surcharges:	 Front cover page� 5,480.– € 
Placement: 	 2nd cover page� 5,070.– €

	 	 3rd cover page� 4,670.– €
	 	 Back cover page� 5,455.– €

		  Surcharge for other compulsory placement 
		  instructions and confirmed placements�� 10%

		  Placement agreements are invalid, if the publishing 
		�  house is not provided on time with the necessary 

data by ad submission and closing date deadline. 
	

2	 Colours: 	� Colours from the Euro Colour Scale CEI 12-66 / DIN 16539  
for special colours� each 1,060.- € 
(No discount available)

3	 Magazine format:	 DIN A 4, 210 mm wide x 297 mm high

4	 Discounts: 	 Ads within 12 months (insertion year): 
		  Frequency discount	
		  3 Ads	 5%	  
		  6 Ads	 10%			    
		  10 Ads	 15% 
		
5	 Ad rate for job offers: 
	 (mm-ad rate in b/w)	 1 column, 	62 mm width� 3,04 € 
		  1,5 columns, 	94 mm width� 4,56 € 
		  2 columns,	127 mm width� 6,08 € 
		  3 columns, 	192 mm width� 9,12 € 
		  (coloured Logo surcharge: 75,– €, 4c ad surcharge: 30 %)

6	� Ad specials:	� Inserts  
up to 25 g: 295.- € o/oo 
up to 50 g: 365.- € o/oo 
Maximum format available for loose inserts: 220 x 297 mm 
	
Rates for bound inserts  
1 sheet� 2.320,– € 
every further sheet: � 750,– €S: Satzspiegel   B: Beschnitt
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1/2 Seite quer

1/3 page
high

3/8 page across

3/8 
page 
high

1/2 page 
high

Ad formats bleed off: Bleed ad format plus 3 mm allowance on all sides

Print space:
w x h:  192 mm x   65 mm
w x h:    94 mm x  131 mm

Print space:
w x h:   62 mm x 263 mm
Bleed format:
w x h:   78 mm x 297 mm

Print space:
w x h: 94 mm x 197 mm

Print space:
w x h:  192 mm x 99 mm

Print space:
w x h:  94 mm x 263 mm
Bleed format:
w x h: 100 mm x 297 mm

Print space:
w x h: 192 mm x 131 mm
Bleed format:
w x h: 210 mm x 151 mm

Print space:
w x h: 192 mm x 263 mm
Bleed format:
w x h: 210 mm x 297 mm

Print space:
w x h:  62 mm x 197 mm

Print space:
w x h:   192 mm x    43 mm
w x h:     94 mm x    86 mm

Print space:
w x h:  62 mm x 131 mm

1/1 page

1/6
page  
high

1/2 page across

1/4 page 
high

Print space:
w x h: 192 mm x   87  mm
Bleed format:
w x h:  210 mm x 106 mm  
Print space: 127 mm x 131 mm

1/3 page across

1/4 page 
across

1/6 page 
across

Print space:
w x h:   94 mm x   66  mm
w x h:   62 mm x   99 mm
w x h: 192 mm x   33 mm

1/8  page
high + across

– Ad formats
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1	 Magazine format:	 210 mm wide x 297 mm high 
   	 Print space:	 192 mm wide x 263 mm high

2	� Printing and	 4c offset printing (80 lpc-screen) on coated paper 		
binding methods:	 (chlorine free). Wire stitching or adhesive binding. 		
	 For colour ads genuine proofs are necessary.

3	 Data formats:	 Your electronically submitted data will be processed by us	
		  with Windows 7 and Adobe InDesign CC 2015 (CMYK-		
		  colours) with the following programs for Windows: 		
		  - Adobe Acrobat Version XI 
		  - Adobe InDesign (Version CC 2015)  
		  - Adobe Illustrator (Version CC 2015)  
		  - Adobe Photoshop (Version CC 2015)  
		  - Microsoft Office (Version 2013 for MAC and PC ) 

		�  Please send us your ads ready for publishing in one of the 
programs and formats mentioned above, if possible as 
PDF/X-4 data (Output Intent: ISOcoated_v2_300_eci.icc) 	
with 3 mm bleed. Imagedate need at least a resoultion 		
of 300 dpi. 					   
Please ensure the PDF is compatible with Acrobat 7. 
Transparency effects or shading must be changed into image 
data by reducing transparency (high resolution). Should it be 
necessary to edit other files or adapt the layout, we will have 
to charge you our cost price of 72.- EUR/hour. 

4 	 Colours:	� Bio-Printing inks (CMYK) based on Euro Colour Scale 		
CEI 12-66 /DIN 16538, special colours available on request.

5	 Proof:	 When making the proof please consider that our printer 	
		  works with standard PSO-ISO 12647 values both in the 		
		  preparatory and in the printing stages. If you are unable to 	
		  provide us with a binding colour proof or can only supply a 	
		  digital colour printout, please note that your file will be 	
		  printed in compliance with the ISOcoated_v2_300_eci.icc	
								      
6	 Data storage:	 Data will be archived. Unchanged rerun is generally		
		  possible. A data guarantee is, however, not assumed.		

7	 Guarantee:	 By sending incomplete or differing data (texts, colours or	
		  images) we do not assume any liabilities for the correct		
		  print. Faulty exposure caused by incomplete or flawed files,	
		  incorrect settings or incomplete information will be		
		  invoiced to the customer. This also applies to additional		
		  composition and reproduction work as well as the creation	
		  of flawed proofs.

8 	 Contact: 	 Monika Schmidt, Order Management			 
		  E-mail: m.schmidt@meisenbach.de			 
		  Phone: +49 951 861-100				  

9	 General information: 	 Image data in original sizes requires a resolution of 300 dpi	
		  (min. 600 dpi for line drawings). Indexed, LAB and RGB		
		  image data are converted by an in-house generated 		
		  separation curve into the CMYK mode (the colour space 	
		  is modified).

10 	Delivery address: 	 Schleunungdruck,					   
	 Loose inserts / 	 for attention of: Thomas Gesell				 
	 bound inserts 	 Eltertstrasse 27					   
		  97828 Marktheidenfeld				  
		  Germany					   
		  Phone: +49 9391 600 533

– Technical Specifications
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1	 Circulation auditing:	               www.ivw.de

	� The IVW (Information Community for the Assessment  
of the Circulation of Media) is an independent auditing 
organisation for the efficiency control of e.g. print media 
based on standardised methods.

2	 Circulation analysis:	 	

Print run analysis 
From the IVW-circulation analysis 2/2017

Actual circulation: 4.354

thereof abroad::

590

Paid circulation: 318 53

Subscribed copies: 308 52

Other sales: 10 1

Free copies: 4.036 537

Print run: 4.520

Trade Number

Specialist retail trade 22.939

Retail trade - clothing 9.678

Retail trade – furniture, interior fittings 3.451

ERetail trade – baby and children’s products 2.670

Retail trade - toys 2.899

Retail trade – textiles, home textiles 1.314

Drugstores, pharmacies 356

Department stores, mail order businessesl 1.401

Book trade 1.170

Wholesale, trade agencies 1.914

Manufacturers 2.003

Total number of recipients 26.856

3  Geograhical distribution analysis*:

Geograhical distribution analysis:  
(Percentage of print run actually distributed)

Germany 86,45 %

Abroad 13,55 %

Print run actually distributed 100,00 %

*Average in percent - issues July 2016 – Juni 2017

4	�� Classified potential of recipients: 
Distribution Germany, Austria, Switzerland  
(Multiple answers possible)

– Distribution Analysis
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	 Full Banner		  468 x 60 pixels
	 Superbanner		  950 x 90 pixels
	 Hockeystick		  728 x 90 Pixels + 120 x 600 pixels
	 Webskin		  Format on request
	 Content Ad		  300 x 250 pixels
	 (Wide) Skyscraper		 (160) 120 x 600 pixels








1	 Circulation auditing:	               www.ivw.de

	� The IVW (German Audit Bureau of Circulation) is an independent 
auditing organisation for the efficiency control of e.g. print media 
based on standardised methods.

2	 Web address:	 www.babyundjunior.de

3	 Brief description:	� Here you will find all information on the trade magazine at a 
glance. Moreover, there are interesting background reports, 
certainly the latest product trends and of course up-to-date news 
from the trade and the industry. There is also a specific schedule of 
the trade.

4	 Target group:	� Stationery and online trade, manufacturers, associations and 
purchasing associations of baby and children’s products, children’s 
furniture, toys, baby and children’s fashion as well as maternity 
wear.

5	 Publishing house: 	 Meisenbach GmbH Verlag 
	� Online management:	 Monika Schmidt 

	 	 m.schmidt@meisenbach.de 
	  	 + 49 951 861-100	�

 

 

 
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1	 General information:	�� The baby&junior Newsletter informs late-breaking on all 
important news of the trade industry.  
The Newsletter is sent in HTML-format. Banner and text ad 
can be run between articles and columns. 

2	 Coverage:	 approx. 2,700 addresses  
		  (last update: August 2017)

3	 Data formats:	� JPG, 700 x 88 pixels, max. size 40K

4	 Data delivery:	� Advertising banners should be delivered ready  
for publication at least 6 working days before the  
publication date.

		  Delivery by email, quoting the customer’s name, to  
		  Monika Schmidt (m.schmidt@meisenbach.de).

5  Rates per Ad (Banner): 	 € 305.-

                        – Banner Newsletter
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2	 Discounts:	 Within one contractual year

		  3 runs	 5 %				  
		  6 runs	 10 % 
		  9 runs	 15 %				  
		  12 runs	 20 %	

			   Combination discounts are available for 
			   simultaneous ad bookings in print and online

			   Individual cross-media offers are available on request.

3	 Technical	 GIF/JPG/Flash 
	 specifications: 	 Max. size: 40K 

4	 Data delivery:	 The ads must be delivered to the publishing house at least		
		  6 working days before the online campaign is due to begin. 
5	 General Terms  
	 and Conditions:	 see www.meisenbach.de.

6	 IVW-tested:	 www.ivw.de

		  The baby&junior website is a member of the IVW Group  
		  for online media. The number of visits is checked and 
		  published by the IVW on a monthly basis.			 
			 

1	 Rates and ad formats:

Ad type Format/Size  
in pixels

Rate in euros	

for 4 weeks of broadcasting Max. size

Full Banner 468 x 60 600.– 40 K

Superbanner 950 x 90 1.250.– 40 K

Hockeystick 728 x 90 + 120 x 600 950.– 40 K

Webskin Format on request 1.300.– 40 K

Content Ad 300 x 250 750.– 40 K

(Wide) Skyscraper (160) 120 x 600 750.– 40 K

Banner Newsletter 700 x 88 305.– 40 K

Other formats on request

                        - Rates - Banners
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Text Ads - Website
Text ads

Your Text ad will be integrated in the baby&junior website as an article,  
positioned in a thematically assigned section and in the News section. 

 Headline – teaser and text ad: max. 35 characters

 Lead paragraph – teaser and text ad: max. 350 characters

 Basic text: max. 1,200 characters

 Image – teaser: 1 image

 Minimum width: 800 pixels (16:10)

 Resolution: 72 dpi

 Images – text ad: min. 1 and max. 2 images

 Minimum width: 800 pixels

 Resolution: 72 dpi

 Caption per image: max. 70 Characters

 Video – optional: integration of a YouTube video 

Rate: s 375.-
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Increase the scope of your text ad with a 
teaser on our Facebook-page.  

 Post-text:  approx. 90 characters  
      (recommendation from Facebook)

 Link-heading:  
       Headline of the text ad

 Meta description of the link-preview:  
       Lead paragraph of the text ad

 Image of the link preview:  
       First image of the text ad. 

Rate: s 140.-

Increase the scope of your text ad 
with a teaser on our Twitter-channel. 

 Tweet-text:  max. 140 characters 
       (incl. hashtags, mentions and 	
       target-URL as a bit link)

 Images – text ad: 1 image

 Minimum width: 440 x 220 pixels

 Resolution: 72 dpi

Rate: s 44.-

Social Media Teaser - Newsletter

                        – Content Marketing

Would you like to increase the scope of your text ad with a teaser in our social media network?

You can position your content within our editorial coverage.

Your message will have the look and feel of an editorial post on textile network’s social media channels (Facebook & Twitter).

Facebook TeaserTwitter Teaser
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Increase the scope of your website text 
ad with a teaser in our Newsletter.

You can position your content within our 
editorial Newsletter.

 Headline: max. 35 characters

 Teaser-Text: max. 350 characters

 Image: 1 image

 Min. width: 800 pixels (16:10)

 Resolution: 72 dpi

Rate: Text ad incl. Newsletter teaser:  
s 560.-

Increase the scope of your website text 
ads with teasers in our Special 
newsletter. You can position your 
content within an exclusive Special 
Newsletter. Our editorial team will add 
an editorial contribution.

Your message will have the look and 
feel of an editorial Newsletter. For data 
protection reasons, we cannot send our 
Newsletter recipients a layout that you 
have chosen yourself.

Possible content:

 1-2 text ads

 Headline: max. 35 characters

 Teaser text: max. 350 characters

 Image: 1-2 images

 Minimum width: 800 pixels (16:10)

 Resolution: 72 dpi

 Banner 700 x 88 pixels, max. 40K

Rate: s€1.215.-

                         – Content Marketing
Teasers in our Special NewsletterTeasers in our Newsletter



15/20
www.babyundjunior.de

MEDIAKIT 2018

Ad rates no. 46, valid from 01. October 2017As per: 21. February 2018

60
Years

Place your products and topics among our editorial content. You can complement your advertising activities by 
addressing our readers with a mix of editorial content, advertising and brand communication on your very own 
theme page.

Your theme page will be integrated within a designated section on the baby&junior website, enabling you to 
design it to your own specifications. 

Headline of the theme page: max. 35 characters.

Teaser:
Free number of teaser tiles possible.
Teaser text with max. 40 characters.
Teaser image with a minimum width of 800 pixels and a resolution of 72 dpi. Teaser tiles can either lead to 
segment on your theme page or to an external website.

Info box:
Info box with max. 1,000 characters.
It is possible to use hyperlinks and to incorporate pdf-files.

Section tiles:
Free number of teaser tiles possible.
Section image must have a minimum width of 800 pixels and a resolution of 72 dpi. Each section tile leads to 
another landing page with your content. Here you can position your products, information and pointers as well 
as your communication content. You can include texts, files, images and videos.

Collection of text ads and editorial contributions:
Our editorial contributions are automatically tied in with your theme page.

Social media liveticker:
Presentation of your social media content on Facebook, Twitter and / or Instagram.

We will be pleased to advise you and help you develop your own theme page.

Rate on request.

                        – Content Marketing
	Theme page on our website
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2	 Discounts:	 within one contractual year

		  3 runs	 5 %				  
		  6 runs	 10 % 
		  9 runs	 15 %				  
	                           12 runs	 20 %	

			   Combination discounts are available for 
			   simultaneous ad bookings in print and online

			   Individual cross-media offers are available on request.

3	 Technical              on request 
	 specifications:

4	 Data delivery	 The data for text ads and teaser must be delivered to the 
		  publishing house at least 6 working days before the  
		  publication date

		  Special arrangements apply for theme pages.

		  Delivery by email, quoting the customer’s name, to  
		  service@meisenbach.de  
5	 General Terms  
	 and Conditions:	 see www.meisenbach.de.

6	 IVW-tested:	 www.ivw.de

		  The baby&junior website is a memberof the IVW Group  
		  for online media. The number of visits is checked and 		
		  published by the IVW on a monthly basis.

1	 Preise und Werbeformen:

Ad type Publication periode Rate in euros

Text ad on our Website Visible on our website from publication date 375.-

Facebook-Teaser Visible on our Facebook-page from publication date. 140.-

Twitter Teaser Visible on our Twitter-Channel from publication date 44.-

Text ad - website incl. Newsletter teaser Published with the dispatch of our Newsletter  
in accordance with the given calendar week 560.-

Teaser in our Special Newsletter Published with the dispatch of our Special Newsletter  
in accordance with the given calendar week 1.215.-

Theme page on our website Serviced running time of one year from the date of publication On request

                        – Rates Content Marketing
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   ZWEISPRACHIG DEUTSCH-ENGLISCH                                 T
WO LANGUAGES GERMAN-ENGLISH

MESSEZEITUNG TRADE FAIR NEWS

SONDERAUSGABE 2017

STANDPASSAGE 10/11 P6

Machen Sie ein  
großes Geschäft –  
mit FUNNY !

Ideen rund ums Baby
www.funny-handel.de

Willkommen

in Halle 11.2,  

Stand A10.

GfK: Verbraucher in Kauflaune

Gute Nachrichten für Händler im Wahlmonat September: 

Die Kaufbereitschaft der deutschen Verbraucher ist so groß 

wie seit 16 Jahren nicht mehr. Die aktuelle GfK-Konsum- 

klimastudie bewertet die Stimmung unter den Bundesbür-

gern im August als insgesamt positiv; vor allem in puncto 

Anschaffungsneigung und Einkommenserwartung haben 

sich die sehr guten Werte noch einmal verbessert. Einen 

kleinen Dämpfer musste die Konjunkturerwartung hinneh-

men, sie sank im August auf 30,4 Punkte. Als Gründe für 

die Kauflaune nennt das Institut die derzeit stabile Be-

schäftigungssituation und die schwache Sparneigung der 

Deutschen. Die GfK prognostiziert deshalb für September 

einen Anstieg des Konsumklimas gegenüber dem Vormo-

nat auf 10,9 Punkte. Auch schön: Der Trend zur Kinderlo-

sigkeit scheint in Deutschland laut Statistischem Bundes-

amt gestoppt. Das sind Entwicklungen, die sich hoffentlich 

positiv auf unsere (heimische) Branche auswirken werden. 

Mögliche Risiken für das gute Konsumklima sieht die GfK 

vielmehr im Ausland: Terrorgefahr, Brexit-Verhandlungen, 

die undurchschaubare US-Politik oder das unberechenbare 

Nordkorea – die Deutschen hält das bisher aber nicht vom 

Einkaufen ab.

It’s good news for German retailers this September, 

the month of Germany’s general election. The propen-

sity to spend among German consumers is the high-

est it has been for 16 years. The recent GfK consum-

er climate survey concluded that the mood among German shop-

pers was generally positive in August; the ratings relating, above 

all, to income expectations and the propensity to buy, improved 

once again. By contrast, economic expectations received a slight 

knock in August, falling to 30.4 points. The Institute puts the buoy-

ant mood down to the currently stable employment situation in 

Germany and the unwillingness of Germans to save money for a 

rainy day. Based on these findings, the GfK forecasts a further im-

provement in the consumer climate for September to 10.9 points. 

On another positive note, the Federal Statistical Office has revealed 

that the trend in Germany not to have children appears to have  

ended. All these developments are likely to have a positive impact 

on the industry, at least, in the German market. The only risks the 

GfK sees for the domestic consumer c limate currently come from 

abroad: the terrorist threat, the Brexit negotiations, the opacity of 

US politics and the unpredictability of North Korea. And yet, for the 

moment at least, Germany’s consumers aren’t letting these fears 

stop them from splashing out.

	www.gfk.com
Auf geht's in die Stadt! Die Kauflaune der 

Deutschen ist auf einem Rekordhoch. 

Let’s go shopping! The propensity to consume 

among Germans has reached a record high.

Fo
to

: T
hu
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– Exhibition Newspaper

Print run: 5,500 copies  
incl. hotel distribution

Size
Format/ 
Print space 
w x h

Bleed ad format
plus 3 mm 
allowance  

on all sides 

1/1 215 x 290 mm 245 x 340 mm 251 x 346 mm

1/2 high 
across 

 1 0 5 x 290 mm 
215  x 142 mm

120 x 340 mm 
245 x 168 mm

126 x 346 mm 
251 x 171 mm

1/3 high 
across 

   67 x 290 mm 
215 x   95 mm

  82 x 340 mm 
245 x 115 mm

  88 x 346 mm 
251 x 110 mm

1/4
high 

across 
corner

  50 x 290 mm 
215 x   70 mm 
105 x 145 mm

1/6 high 
across

105 x   95 mm 
215 x   45 mm

1/8 high 
across

105 x   70 mm 
215 x   35 mm

Brief description
The Trade Fair News is a special 
advertising format on the occasion 
of the Kind + Jugend. The bilingual 
newspaper is published in 
September in time for the fair 
in Cologne in an eye-catching 
oversized format in addition 
to the monthly magazine 
baby&junior.

Newspaper format
245 mm wide x 340 mm high

Print space
215 mm wide x 290 mm high

Rates in 
See valid ad rates no. 43
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Toy Fair News by  
das spielzeug and baby&junior

The magazine «Toy Fair News by das spielzeug and baby&junior» appears on the 
first three days of the Spielwarenmesse toy fair in Nuremberg. The publication is 
presented in an i-pad format for improved navigation around the fair, providing 
visitors with everything they need to know about the Spielwarenmesse.
 
Each issue comprises an exhibition guide, featuring tips on what is really relevant 
and which stands are not to be missed. 

The magazine appears and is distributed to the hotels in Nuremberg early each 
morning, and by promoters at Nuremberg International Airport, ensuring visitors 
are ready for the day ahead before they even arrive at the fair.
 
As part of our communications mix, the print issues are complemented by our 
online concept. Newsletters before and during the fair, das spielzeug’s online 
presence and, above all, the LIVETICKER and social stream during the Spielwaren-
messe guarantee you all-round brand exposure! 

Benefit from the added value:  
All three daily editions are also available as e-papers at www.dasspielzeug.de 
(IVW-tested). 

Nerf N_Anz-Titel_dasSpielzeug_170x179 rz KOR.indd   1 09.01.17   20:36

by das spielzeug und

TOY    
NEWS

Impressionen von der Toy Preview

Das sind die Toy Awards 2017

Spielwaren-Trends 2017

1. February 2017

Target group:
All visitors to the Spielwarenmesse and specialist retailers/manufacturers in the toy 
and baby & infant segments as well as their agencies and associations. 

Frequency:
3 daily issues (31.01.2018 + 01.02.2018 + 02.02.2018)

Print-run: 5,000 copies
Qualified print-run: 4,900 copies

Qualified print-run:
The issues are distributed at the hotels in and around Nuremberg, exclusively by 
promoters and at display stands at Nuremberg Airport, and to subscribers to das 
spielzeug and baby&junior. They are also displayed at das spielzeug’s exhibition 
stand and our advertisers’ stands.

Format: Width 170 mm x Height 240 mm 

Languages: bilingual – English/German 

Advertising rates/per day /per issue: 
1/1 page 4c: 2,950.– € 	 front cover page: 3,850.– €
1/2 page 4c: 1,650.– € 	 2nd cover page: 3,450.– €
1/3 page 4c: 1,150.– € 	 4th cover page: 3,600.– €

4-page bound insert: € 2,800.- €
Rates do not include VAT
Quantity discount: 2x=3%, 3x=5%, 4x=10%

TOY    
NEWS
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1. 	 In the following General Terms, «advertisement order» refers to the contract on the publication
	 of one or several advertisements of an advertiser or others in a printed paper for the purposes of
	 circulation.
2. 	 Advertisement orders, unless expressly placed for a longer period, must be carried out within one
	 year beginning with the signing of the contract. Only written agreements or written confirmations
	 from the publishers are valid.
3. 	 If the advertiser augments his advertisement order or adds another order to it in such a way as to
	 in-crease the number of advertisements, appearing within the one- or two-year period, the probably
	 higher discount will also be granted for already printed advertisements.
4. 	 If an order is unfulfilled through no fault of the publishers, the advertiser must return to the
	 publisher the difference between the granted discount and that corresponding to the actual
	 execution of the order, irrespective of any eventual legal duties. The repayment ceases, if the
	 unfulfilment is based on the force majeure in the risk area of the publishers.
5. 	 Advertisements, which owing to their presentation cannot be recognised as such, will be marked
	 with the word «Advertisement» by the publishers.
6. 	 The publishers have the right to refuse advertisement orders - including single terms within a
	 contract - and insert orders, by reason of their contents, origin or their technical form, according to
	 the uniform and technically justifiable principles of the publishers, when their content infringes laws
	 or official regulations 	or when their publication is unfavourable for the publisher.
	 In addition, bound or loose insert orders are only binding after a sample of the bound or loose insert
	 has been submitted and met the approval of the publishers. Inserts, whose form or presentation give
	 the reader the impression that they are part of the newspaper or magazine or which contain foreign
	 advertisements, cannot be accepted.
	 The advertiser will be informed immediately if his order is refused.
7. 	 The advertiser himself is responsible for the content and the legitimacy of text and pictures
	 submitted for the advertisement. Furthermore, it is the duty of the advertiser to exempt the
	 publisher from claims of a third party, even when it should be inhibited, which might arise against
	 the publishers as a result of the execution of the order.
8. 	 The advertiser is responsible for submitting the advertisement text and the unobjectionable printing
	 material or inserts on time. The publisher damand immediate replacement of obviously unsuitable or
	 damaged printing material.
	 The publisher guarantee the usual printing quality for the text submitted, in as far as the possibilities
	 of the printing material allow.
9. 	 In the case of the completely or partly illegible, incorrect, or incomplete printing of the
	 advertisement, the advertiser is entitled to a price reduction or to a replacement advertisement,
	 however, only in as far as the purpose of the original advertisement was impaired. If the publishers
	 allow the reasonable period for this to expire or if the replacement advertisement is again
	 objectonable, the advertiser has the right to a price reduction or a cancellation of the order.
	 Liability caused by unfulfillment, negligence on singing the contract an unlawful acts are out of
	 the question also with advertising orders placed by telephone. Extent of liability caused by inablility
	 to carry out the order or delay are limited to replacement of the foreseeable damages and the
	 indemnification of the relevant advertisement or insert costs. This is not the case for malice and
	 gross negligence of the publishers, their legal representatives and intermediate assistents. The
	 publishers`extent of liablility for damages due to failure to provide warranted quality remains
	 uneffected.

	 In commercial business transactions, the publisher are not liable for the gross negligence of
	 intermediate assistants; in remaining cases, the extent of liability for gross negligence towards
	 tradesmen is limited to the foreseeable damages up to the corresponding costs. Complaints - except
	 for not obvious faults - must be forwarded within four weeks after receipt of invoice and voucher.
10. 	The advertiser himself is responsible for typographical errors if the publisher sents him a proof and if
	 he failed to correct the mistake or to return the proof in time.
11. 	For payment of the advertisement invoice within 8 days after date of invoice a 2% discount is
	 granted, payment after 30 days is net. In case of delay or postponement of payment, the advertiser
	 is charged with default interest amounting to 3% above the rate of discount of the Deutsche
	 Bundesbank and with the collection costs. The publisher may also discontinue the execution of the
	 order until the advertisements already published have been paid for, and may demand advance
	 payment for the remaining advertisements.
	 In the case of justifiable doubts in the advertiser´s ability to pay, the publisher are entitled to make
	 the publication of further advertisements dependant on the advance payment of the amount and
	 on the settlement of outstanding invoices, even within the duration of an advertising contract and
	 regardless of an originally agreed upon term of payment.
12. 	Where the print-run has been reduced, it is possible to claim a partial reduction in price where
	 several adverts have been booked in advance and where the average distributed print-run quoted
	 either on the rate card or elsewhere is higher than the overall average print-run for the year,
	 starting with the appearance of the first advert. A reduction in the print-run is deemed unjustifiable
	 where it has been reduced by 20% or more for a print-run of up to 50000 copies. The percentage
	 total of the price reduction is calculated in direct relation to the fall in the overall print-run.
13. 	Advertisement rates do not include costs for graphic work, or for the preparation of photos or
	 digital data. If such work is necessary for the execution of an advertising order it will be charged
	 extra. Also, considerable changes in original order can be brought to the account of the advertiser.
14. 	At the advertiser´s request, the publisher will give evidence of the circulation of the magazine for
	 which advertisements have been placed.
15. 	In box number advertisements the publisher employs the care of a prudent businessman for the
	 custody and punctual transmission of the offer. Registered letters and express letters concerning box
	 number advertisements will be forwarded by normal post only.
16. 	Enclosures accompanying offers and applications forwarded to the advertiser in reply to a box
	 number advertisement remain the property of the sender and must be returned to him.
17. 	Printing material, which the advertiser does not expressly demand to be returned to him, is kept by
	 the publisher for two years, however, the publisher cannot be held reponsible for any damage or loss
	 caused by force majeure.
18.	  Place of payment and place of jurisdiction, in as far as the law does not forcibly prescribe otherwise,
	 is Bamberg.
	 Even if the residence or usual domicile of the advertiser is unknown at the time of the endorsement
	 of a claim, or if the advertiser moves out of the area covered by the law, after the conclusion of the
	 contract, Bamberg remains the place of jurisdicton.
19. 	The advertising mediators and agencies are obliged to respect the rate card of the publishers, in their 

offers, contracts and accounts with advertisers. The agency commission granted by the publishers
	 may be forwarded neither in part nor in full, neither directly nor indirectly to the advertiser.
20. 	Should one of the preceding stipulations be without legal force, the validity of those remaining is
	 not affected.

General Terms and Conditions for ads
and inserts in newspapers and magazines
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Advertising Manager:	  
Christian Matthe 
	 +49 951 861-129 
FAX  	+49 951 861-149  
   	c.matthe@meisenbach.de

Advertising Sales: 
Maria Radovanović 
	 +49 951 861-126 
FAX  	+49 951 861-149  
  	 m.radovanovic@babyundjunior.de

Advertising Sales: 
Iris Lepach 
	 +49 951 861-123 
FAX  	+49 951 861-149  
  	 i.lepach@babyundjunior.de

Viola Kügler 
	 +49 951 861-122 
FAX  	+49 951 861-149  
  	 v.kuegler@meisenbach.de

Distribution: 
Ulla Schiel 
	 +49 951 861-101 
FAX  	+49 951 861-158  
   	vertrieb@meisenbach.de

Order management : 
Monika Schmidt
	 +49 951 861-100 
FAX 	+49 951 861-158 
	 m.schmidt@meisenbach.de 

Advertising Sales:	
Baden-Wurttemberg, South bavaria
Christian Keller Media
Roc de Cagaliére 
11220 Lagrasse 
France 
	 +49 162 2015013 
  	christian@kellermedia.eu

Great Britain + Eire
Richard H. Thompson Ltd.
38 Addison Avenue
London W11 4QP 
	 +44 20 76021065 
FAX 	+44 20 76022198 
 	richardmedia@yahoo.com

For all other regions, please contact our 
Advertising Sales Manager: 
Maria Radovanović 
	 +49 951 861-126 
FAX  	+49 951 861-149  
   	m.radovanovic@babyundjunior.de

Responsible Editor: 
Tanja Kraemer
	 +49 951 861-119
FAX 	+49 951 861-149
 	t.kraemer@babyundjunior.de 

Editorial department:
 	 Kerstin Barthel
	 +49 951 861-163 
FAX 	+49 951 861-149 
 	k.barthel@meisenbach.de

Agnes Verena Bauer
	 +49 951 861-107
FAX 	+49 951 861-149
 	a.bauer@meisenbach.de

Carmen Mlcoch
	 +49 951 861-153
FAX 	+49 951 861-149
 	c.mlcoch@meisenbach.de 

Sabine Stenzel
	 +49 951 861-181
FAX 	+49 951 861-149 
	 s.stenzel@meisenbach.de 

Larissa Terwart
	 +49 951 861-136
FAX 	+49 951 861-149
 	 l.terwart@babyundjunior.de 

� 

Editorial office: 
Erika Neff-Tahiri
	 +49 951 861-111 
FAX 	+49 951 861-149 
 	e.neff.tahiri@dasspielzeug.de 

Head of online editorial office: 
Daniel Keienburg 
	 +49 951 861-176 
FAX  	+49 951 861-149  
   	d.keienburg@meisenbach.de

Content-Management: 
	 +49 951 861-188 
FAX  	+49 951 861-149  
   	service@meisenbach.de

Editorial staff:

Publishing house:
Meisenbach GmbH 
Franz-Ludwig-Straße 7a 
96047 Bamberg
P.O. Box: 20 69
96011 Bamberg
	 +49 951 861- 0
FAX 	+49 951 861-158
 	 info@meisenbach.de  
www.meisenbach.de

Managing Director:  
Ulrich Stetter

Head of editorial office:  
Sabine Stenzel

Head of online editorial office:  
Daniel Keienburg 

Manager sales /distribution/marketing:
Christian Matthe

Bank details:
Sparkasse Mainfranken, Würzburg 
IBAN: DE50790500000047955265 
Kto-Nr.: 47955265 
BLZ: 790 500 00 
BIC: BYLADEM1SWU

Terms of payment:
3 % discount on payment before publication, 
2 % discount on payment within 8 days from 
date of invoice, net 30 days from invoice.
Place of fulfilment and court of jurisdiction
is Bamberg.
(Unless otherwise determined by law

Advertising Sales and Distribution:


