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The trade magazine for children’s and youth fashion  
and products for children in Germany

Ad rates no. 45,  
valid from 01.10.2018

Target group by industry and function:
Bricks-and-mortar retailers and online stores, as well as manufacturers, 
agencies, associations, buying groups, cooperatives, market research and 
trade institutes, department stores, furniture and interior design stores, 
pharmacies, health and beauty stores, midwives and book sellers. 
 

Print run:
4.474 copies*

Qualified circulation:
4.350 copies*

Frequency:
7 issues per year + Fair issue 

Volume: 
61.st Volume 2018 

Membership/Participation:
IVW (German Audit Bureau of Circulation)
BCMI – Baby Care Magazines International

*Source, IVW 2. Quarter 2018
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Brief description:
baby&junior, the international trade magazine for children’s products and 
fashion, has been the mouthpiece of the trade and industry for 60 years and is 
read in around 30 countries. baby&junior has the children’s market in its sights 
– always objective, always competent. Appearing seven times per year, 
baby&junior presents the latest outfitting products for babies and children 
including car seats, prams, furniture, textiles, care products and toys as well as 
children’s and maternity fashion. Reports and articles on trade fairs, associations, 
manufacturers, the retail trade and e-commerce complement the featured 
topics, whilst constituting a valuable decision-making tool for buyers. 

In September, the bi-lingual “Trade Fair News” by baby&junior appears in an 
attractive newspaper format at the annual Kind + Jugend exhibition, featuring 
outstanding products as well as news about this important event for trade 
buyers. 

Featuring a comprehensive review of Kind + Jugend, baby&junior review issue 
appears in October.

baby&junior’s website – www.babyundjunior.de – and its English-language 
counterpart – www.babyundjunior.de/en - complement the print edition with 
current news items and industry reports as well as product information, 
competitions, picture galleries and interactive elements such as our daily social 
stream and our live blog at Kind + Jugend. Our online portfolio also includes the 
baby&junior Newsletter and our social media presence on Facebook, Instagram 
and Twitter.

FAIRS&EVENTS FAIRS&EVENTS
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LET’S START! LET’S START!AUTOKINDERSITZE

Leichte und sichere, vorne sowie hinten montierbare Fahrradkindersitze mit 
zeitgenössischem Design bieten Ihrem Kind erstklassigen Komfort. Genießen 
Sie die täglichen Wege zusammen mit Ihrem Kind – sicher, einfach und mit Stil.

Thule Yepp Nexxt Maxi/Thule Yepp Nexxt Mini

Mit Kind sicher on Tour

Baier Kindersitz

Sicherheit aus 
dem Ländle
Eigens für die Herstellung eines Autokindersitzes wurde 

die Firma Baier Kindersitz als Schwesterunternehmen 

des BBP Kunststoffwerks Marbach Baier gegründet. Der 

Stammbetrieb blickt auf eine lange Tradition in der schwä-

bischen Schillerstadt zurück und fertigt Kunst-

stoffteile vorrangig für die Automobilindustrie 

sowie Sitze für den Nah- und Fernverkehr.

2013 machten sich Inhaber Marc Baier und Ent-

wicklungschef Raimund Kempfle 

dann an einen Sitz speziell für Kinder: 

Nahezu alle Materialien für Adebar 

bzw. Adefix (mit Isofix) kommen 

aus der Region. Die vorwärtsge-

richteten Modelle sichern Kin-

der von 15 bis 36 Kilo-

gramm (bis 150 cm Körper-

größe) im Pkw und lassen 

sich (auch) über den Fahr-

zeuggurt befestigen.

Adefix lässt sich auch über 
das Isofix-System im Auto 
befestigen.

Der neue Autokindersitz Adefix SP 
schützt kleine Passagiere durch Sei-
tenpolster aus Spezialschaum noch 
besser.

Die Modelle des Familien-
unternehmens Baier Kin-

dersitz (hier Adebar Safari) 
gibt's in unterschiedlichen 

Stoff-Designs.

Das Besondere an Adebar und Adefix ist ihr Bezug: In spe-

ziell entwickelte Stoffe von der Schwäbischen Alb wird 

Tencel-Faser eingearbeitet, die zusammen mit der at-

mungsaktiven Polsterung darunter klimatisierend wirkt. Ihre 

bionische Wabenstruktur macht die Schalensitze stabil und 

gleichzeitig leicht. 

	www.Kindersitz.de
 hallo@Kindersitz.de
 Tel.: +49 (0)7144 902605000
 Adebar, Adefix

AUTOKINDERSITZE

Kaufmann Neuheiten

Fantasievoll unterwegs

Ob auf dunkelblauem 
oder pinkfarbenem  

Hintergrund: Die „Paw 
Patrol“ steht für große 

Mädchen reiten gerne 
auch im Auto auf der Ein-
horn-Welle mit – die Kin-
dersitzerhöhung von 
Kaufmann Neuheiten 

Nuna

Federleichte 
Sicherheit

Extrem widerstandsfähige Materialien in Leichtbauweise 

machen die neue Babyschale Pipa lite von Nuna zum Fe-

dergewicht unter den Autokindersitzen: Nur 2400 Gramm 

bringen die Kunststoffschale mit integriertem Seitenauf-

prallschutz, ihr Aluminium-Tragebügel und der patentierte 

Aeroflex-Schaumstoff auf die Waage. Das neue Modell ver-

fügt über eine höhenverstellbare und abnehmbare Kopf-

stütze aus patentiertem TailorTech-Memory-Schaum ge-

nauso wie über eine herausnehmbare Neugeborenen-Ein-

lage. Sein Sitzbezug aus feiner, weicher Kunstfaser kann 

abgenommen und gewaschen werden.

Installiert wird die Pipa lite immer auf der mitgelieferten Ba-

sisstation Pipafix Base, die sich über Isofix oder den Fahr-

zeuggurt befestigen lässt. Farbindikatoren an Basis und 

Stützfuß signalisieren den korrekten Einbau im Auto.

	www.nuna.eu

In der Pipa lite von 
Nuna haben Babys 
bis 13 Kilogramm 
gut lachen, denn sie 
fahren sicher und 

Unschlagbare Kombina-
tion fürs Auto: Pipa lite 
(in den Farben Fog und 
Ebony erhältlich) 

Für den Wechsel zwischen verschiedenen 

Fahrzeugen eignen sich die HiTS4KiDS-Auto-

kindersitzerhöhungen von Kaufmann Neuhei-

ten: Sie lassen sich schnell und einfach mit dem 

Dreipunktgurt des Fahrzeugs befestigen. Ihr Überzug 

aus Polyester kann abgenommen und bei 30° C in der 

Maschine gewaschen werden. Durch seine erhöhte Sitzposi-

tion ist das Kind vor unangenehmem Reiben des Gurtes ge-

schützt; weil dieser frei läuft, gewährt er genügend Bewe-

gungsfreiheit. Die Reisebegleiter haben einen komfortablen 

Plastikkörper aus HDPE (Hart-Polyethylen) und eignen sich 

für junge Passagiere im Alter von drei bis zwölf Jahren. Sie 

sind geprüft und zugelassen nach ECE R 44/04.

Zu den neuesten Designs, die Kaufmann Neuheiten anbie-

tet, gehören „Magisches Einhorn“ für fantasievolle Mäd-

chen sowie „Paw Patrol“: 

Die putzige Hundestaffel 

kommt auf Pink oder Dunkelblau 

zum Einsatz. Im mitgelieferten Polybeutel lassen 

sich die Erhöhungen verstauen, wenn sie gerade nicht ge-

braucht werden.

	www.kaufmann-neuheiten.de
 info@kaufmann-neuheiten.de

 über: Joie
 infode@nuna.eu
 Tel.: +49 (0)621 8425997-0
 Pipa lite

                        – Content
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BABY SHOWERBABY SHOWER

Vorsicht, wild! Der perfekte Zoo für zu 
Hause: Coppenrath erweitert sein Buch-
programm um die Reihe „Meine wilde 
Welt“. Die vier neuen Pappbilderbücher 
wurden von Anne Mußenbrock zu unter-
schiedlichen Tierwelten farbenfroh illustriert. 
Kleine Entdecker ab zehn Monaten können ihre 
Lieblingstiere „Im Wald“ oder „Auf dem Land“ 
erkunden. Für Einjährige gibt es ein Leporello mit 
Klappen und „Mein kunterbuntes Tier-ABC“. 
Anregung für die Sinne versprechen die Knister-
figur „Lieber Löwe“ und der Quietscher „Freches 
Krokodil“. 

 www.coppenrath.de  
 Kind + Jugend 10.1/A030

Für werdende Mamis, die gern handarbeiten, hat We 
are knitters aus Madrid verschiedene DIY-Sets zusam-
mengestellt, mit denen sich eine kleine, feine Babykol-
lektion aus Pima-Baumwolle stricken und häkeln lässt. 
Die Komplettsets für Decke, Blanket, Mütze, Strampel- 
anzug und Höschen kommen in unterschiedlichen 
Schwierigkeitsstufen. 

 www.weareknitters.de

Die 5in1-Babytragetasche schubidoo hilft frischgeba-
ckenen Eltern, das neue Leben mit einem Baby 
leichter zu wuppen. Nutzbar als Tagesbett, Puck-
sack, Spieldecke, Wickelunterlage oder eben als Tra-
getasche, ist Baby bei Alltagsituationen immer dabei. 
Erfinder Lutz Paare aus Hamburg hat schubidoo (80 
x 80 x 9 cm) mit einer 4 cm dicken Schaumstoffma-
tratze und einem 3-Punkt-Pucksystem ausgestattet.

 www.schubidoo.eu

Baby Showers erfreuen sich auf der ganzen 
Welt einer immer größeren Beliebtheit. Denn 
was gibt es Schöneres, als eine bevorstehende 
Geburt kräftig zu feiern? Und damit es auch  
ordentlich Geschenke für die werdende Mama 
regnet, haben wir einige Neuheiten als Anre-
gungen herausgesucht.

Auf die Schnuller,  
fertig, los!

 76 | baby&junior  5|2018

Poppy der Pinguin und 
Holly Hippo sind nur 
einige der farbenfrohen 
Charaktere, die das Baby 
im neuen Badebuch Plan-
schende Freunde von 
Playgro (über Rotho 
Babydesign) entdecken 
kann. Die unterschiedlich 
geformten Seiten fördern 
die Grobmotorik, abge-
rundete Ecken geben 
Sicherheit. Für Überra-
schungsmomente sorgt der ver-
steckte Quietscher.

 www.rotho-babydesign.com  
 Kind + Jugend 11.2/B010C019

Die Kinderwagenkette Sunshine und das 
Eichhörnchen-Schmusetuch sind Teil der 
neuen Sunshine-Kollektion von Fehn. 
Beide Produkte überraschen Baby mit 
unterschiedlichen Texturen und integ-
rierten Spielelementen wie bspw. einem 
Schäfchen-Beißring an der Kette. Mit 
dem Eichhörnchen darf natürlich auch 
ausgiebig gekuschelt werden.

 www.fehn.de  
 Kind + Jugend 10.1/C008

Mit dem neuen Print Black Ruby hat die kalifor-
nische Marke Ju-Ju-Be (mit europäischem Sitz in 
Amsterdam) eine Punktlandung hingelegt. Weiße 
Polka Dots auf sattem Rot machen die Wickelta-
schen-Kollektion zu einem starken Hingucker. 
Durch die leicht zu reinigenden Teflon-Oberflächen 
sind die Begleiter extrem langlebig. 

 www.ju-ju-be.com  
      Kind + Jugend 11.2/B030

Die neue Handmilchpumpe vom 
MAM mit ergonomischem Griff 
und weicher Silikoneinlage 
ermöglicht Müttern, ihre Milch 
komfortabel, aber auch dis-
kret abzupumpen. Aufgefan-
gen wird die Milch in einer 
MAM Easy Start Anti-Colic 
Flasche oder in einem Auf-
bewahrungsbecher. Zur Rei-
nigung kann die Pumpe ein-
fach zerlegt werden.

 www.mam-babyartikel.de  
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Issue

Closing Dates Publication 
dates Special features Trade Fairs  Editorial Advertising

1
January/February

19.12.2018 19.12.2018 18.01.2019

Fashion/Green Fashion/Outdoorfashion: 
Sneek peek at children‘s fashion trends 
A/W 2019/20, Fashion Fairs 
Toys & Play:  
babies‘ and toddlers‘ toys at 
Spielwarenmesse 2019 

kleine fabriek, Amsterdam January 2019 | KIDS NOW, Wallau January 2019 
Pitti Bimbo January 2019 | INNATEX*, Wallau January 2019  
Playtime, Berlin, January 2019 | Supreme Kids*, Munich January 2019 | Play-
time, Paris, January 2019 | Spielwarenmesse Nuremberg*, 30.01. to 03.02.2019 
| Kindermoden Nord*, Hamburg February 2019 | CPM kids, Moscow February 
2019 | JOT Juniormode*, Salzburg February 2019 | ISPO, München, 03.02. bis 
06.02.2019

Toy Fair News by das 
spielzeug  

and baby&junior
15.01.2019 21.01.2019

30.01.2019
31.01.2019
01.02.2019

Toys trends 2019 
Toy Award winners 2019 
Impressions –  Toy Preview 
Special feature on Baby & Infant 

Spielwarenmesse*, Nuremberg, 30.01 to 03.02.2019

Distributed by promoters at Nuremberg International Airport 
and also at Hotels in and around Nuremberg

2
March/April

22.02.2019 22.02.2019 18.03.2019

Prams, Buggies & Accessories 
Changing bags  
Baby Care, Feeding, Changing- 
Accessories, Dental Care   
Pregnaby & First Months:  
Maternity Wear, Health & Fitness,  
Cosmetics, Breastfeeding Accessories   

Baby&Stroller, Guangzhou April 2019

3
May/June

16.04.2019 16.04.2019 13.05.2019

Car Seats & Car Safety  
Baby on the Go:  
baby carriers, bicycle seats, trailers, 
wheels, helmets, functional clothing, 
travel cots, accessories 
Child Safety/Baby Monitors/ 
Smart Home in children‘s rooms 

Pueri Expo & FIT 0/16, São Paulo April 2019

4
July/August

05.06.2019 05.06.2019 01.07.2019

Fashion/Green Fashion/Outdoorfashion: 
Sneek peek at children‘s fashion trends 
Spring/Summer 2020 
Fashion Fairs 
Sleeping Comfort:  
Matresses, Textiles & Accessoires

KIDS NOW*, Wallau | INNATEX*, Wallau | Supreme Kids*, Munich
Kindermoden Nord*, Hamburg | Playtime, Berlin* | JOT Juniormode*, Salz- 
burg | Pitti Bimbo, Florence | kleine fabriek, Amsterdam | Outdoor, Munich 
30.06. to 03.07.2019

www.babyundjunior.de

                        – Dates and Topics
Every issue includes the following sections for your advertising:  
Cover story, retail trade reports, company portraits, information on trade fairs, interviews with experts and product innovations
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                        – Dates and Topics
Every issue includes the following sections for your advertising:  
Cover story, retail trade reports, company portraits, information on trade fairs, interviews with experts and product innovations

Issue

Closing Dates Publication 
dates Special features Trade Fairs  Editorial Advertising

5
September

08.08.2019 08.08.2019 02.09.2019
Preview edition for Kind + Jugend 
2018: Trade fair highlights 
Trends&News 
Baby Shower

Kind + Jugend*, Cologne
Kids Austria*, Salzburg
CBME, Shanghai
CPM kids, Moscow

Trade Fair 
News at  

Kind + Jugend 
26.08.2019 26.08.2019 19.09.2019

Products, Trends & Innovations at  
Kind + Jugend 2019 
The most important information about 
the leading trade fair at a glance

Kind + Jugend*, Cologne

6
October

25.09.2019 25.09.2019 21.10.2019
Trade fair review issue Kind + Jugend 
2019 
Innovation Award Winners 2019  
Happy Hour Impressions

ABC Kids Expo, Las Vegas 
FIT 0/16, São Paulo

7
November/
December

08.11.2019 08.11.2019 02.12.2019

Focus Interior:  
Children‘s Furniture, Highchairs, 
Textiles, Toys, Design- and Lifestyle-
Products, Lighting, Decoration                                  
For hungry mouths:  
dishes, drinking bottles, bibs, cutlery, 
storage, baby food prep machines, 
bottle warmer 
Loose insert: Wall calendar 2020
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Size Format Colour Rate

1/1 PS: 192 mm x 263 mm
B: 210 mm x 297 mm

4c 4,340.- €

1/2
PS: 192 mm x 131 mm
B: 210 mm x 151 mm

PS:    94 mm x 263 mm 
B:  100 mm x 297 mm

4c 2,380.- €

3/8 PS: 192 mm x   99 mm
PS:   94 mm x 197 mm

4c 1,885.- €

1/3
PS: 192 mm x   87 mm
B:  210 mm x 106 mm 

PS:   62 mm x 263 mm
B:    78 mm x 297 mm

PS: 127 mm x 131 mm

4c 1,700.- €

1/4
PS: 192 mm x   65 mm
PS:   94 mm x 131 mm 
PS:   62 mm x 197 mm

4c 1,280.- €

1/6
PS: 192 mm x   43 mm
PS:   94 mm x   86 mm
PS:   62 mm x 131 mm

4c 885.- €

1/8
PS:   94 mm x   66 mm 
PS:   62 mm x   99 mm
PS: 192 mm x   33 mm

4c 680.- €

                        – Ad rates

1	� Surcharges:	 Front cover page� 5,480.– € 
Placement: 	 2nd cover page� 5,070.– €

	 	 3rd cover page� 4,670.– €
	 	 Back cover page� 5,455.– €

		  Surcharge for other compulsory placement 
		  instructions and confirmed placements�� 10%

		  Placement agreements are invalid, if the publishing 
		�  house is not provided on time with the necessary 

data by ad submission and closing date deadline. 
	

2	 Colours: 	� Colours from the Euro Colour Scale CEI 12-66 / DIN 16539  
for special colours� each 1,060.- € 
(No discount available)

3	 Magazine format:	 DIN A 4, 210 mm wide x 297 mm high

4	 Discounts: 	 Ads within 12 months (insertion year): 
		  Frequency discount	
		  3 Ads	 5%	  
		  6 Ads	 10%			    
		  10 Ads	 15% 
		
5	 Ad rate for job offers: 
	 (mm-ad rate in b/w)	 1 column, 	62 mm width� 3,04 € 
		  1,5 columns, 	94 mm width� 4,56 € 
		  2 columns,	127 mm width� 6,08 € 
		  3 columns, 	192 mm width� 9,12 € 
		  (coloured Logo surcharge: 75,– €, 4c ad surcharge: 30 %)

6	� Ad specials:	� Inserts  
up to 25 g: 354.- € o/oo 
up to 50 g: 438.- € o/oo 
Maximum format available for loose inserts: 210 x 297 mm 
	
Rates for bound inserts  
1 sheet� 2,784.– € 
every further sheet: � 950.– €PS: Print Space   B: Bleed
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1/2 Seite quer

1/3 page
high

3/8 page across

3/8 
page 
high

1/2 page 
high

Ad formats bleed off: Bleed ad format plus 3 mm allowance on all sides

Print space:
w x h:  192 mm x   65 mm
w x h:    94 mm x  131 mm

Print space:
w x h:   62 mm x 263 mm
Bleed format:
w x h:   78 mm x 297 mm

Print space:
w x h: 94 mm x 197 mm

Print space:
w x h:  192 mm x 99 mm

Print space:
w x h:  94 mm x 263 mm
Bleed format:
w x h: 100 mm x 297 mm

Print space:
w x h: 192 mm x 131 mm
Bleed format:
w x h: 210 mm x 151 mm

Print space:
w x h: 192 mm x 263 mm
Bleed format:
w x h: 210 mm x 297 mm

Print space:
w x h:  62 mm x 197 mm

Print space:
w x h:   192 mm x    43 mm
w x h:     94 mm x    86 mm

Print space:
w x h:  62 mm x 131 mm

1/1 page

1/6
page  
high

1/2 page across

1/4 page 
high

Print space:
w x h: 192 mm x   87  mm
Bleed format:
w x h:  210 mm x 106 mm  
Print space: 127 mm x 131 mm

1/3 page across

1/4 page 
across

1/6 page 
across

Print space:
w x h:   94 mm x   66  mm
w x h:   62 mm x   99 mm
w x h: 192 mm x   33 mm

1/8  page
high + across

– Ad formats
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1	 Magazine format:	 210 mm wide x 297 mm high 
   	 Print space:	 192 mm wide x 263 mm high

2	� Printing and	 4c offset printing (80 lpc-screen) on coated paper 		
binding methods:	 (chlorine free). Wire stitching or adhesive binding. 		
	 For colour ads genuine proofs are necessary.

3	 Data formats:	 Your electronically submitted data will be processed by us	
		  with Windows 7 and Adobe InDesign CC 2015 (CMYK-		
		  colours) with the following programs for Windows: 		
		  - Adobe Acrobat Version XI 
		  - Adobe InDesign (Version CC 2015)  
		  - Adobe Illustrator (Version CC 2015)  
		  - Adobe Photoshop (Version CC 2015)  
		  - Microsoft Office (Version 2013 for MAC and PC ) 

		�  Please send us your ads ready for publishing in one of the 
programs and formats mentioned above, if possible as 
PDF/X-4 data (Output Intent: PSOcoated_v3.icc) 		
with 3 mm bleed. Imagedate need at least a resolution 		
of 300 dpi. 					   
Please ensure the PDF is compatible with Acrobat 7. 
Transparency effects or shading must be changed into image 
data by reducing transparency (high resolution). Should it be 
necessary to edit other files or adapt the layout, we will have 
to charge you our cost price of 72.- EUR/hour. 

4 	 Colours:	� Bio-Printing inks (CMYK) based on Euro Colour Scale 		
CEI 12-66 /DIN 16538, special colours available on request.

5	 Proof:	 When making the proof please consider that our printer 	
		  works with standard PSO-ISO 12647 values both in the 		
		  preparatory and in the printing stages. If you are unable to 	
		  provide us with a binding colour proof or can only supply a 	
		  digital colour printout, please note that your file will be 	
		  printed in compliance with the PSOcoated_v3.icc		
								      
6	 Data storage:	 Data will be archived. Unchanged rerun is generally		
		  possible. A data guarantee is, however, not assumed.		

7	 Guarantee:	 By sending incomplete or differing data (texts, colours or	
		  images) we do not assume any liabilities for the correct		
		  print. Faulty exposure caused by incomplete or flawed files,	
		  incorrect settings or incomplete information will be		
		  invoiced to the customer. This also applies to additional		
		  composition and reproduction work as well as the creation	
		  of flawed proofs.

8 	 Contact: 	 Monika Schmidt, Order Management			 
		  E-mail: m.schmidt@meisenbach.de			 
		  Phone: +49 951 861-100				  

9	 General information: 	 Image data in original sizes requires a resolution of 300 dpi	
		  (min. 600 dpi for line drawings). Indexed, LAB and RGB		
		  image data are converted by an in-house generated 		
		  separation curve into the CMYK mode (the colour space 	
		  is modified).

10 	Delivery address: 	 Schleunungdruck,					   
	 Loose inserts / 	 for attention of: Thomas Gesell				 
	 bound inserts 	 Eltertstrasse 27					   
		  97828 Marktheidenfeld				  
		  Germany					   
		  Phone: +49 9391 600 533

– Technical Specifications
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1	 Circulation auditing:	               www.ivw.de

	� The IVW (Information Community for the Assessment  
of the Circulation of Media) is an independent auditing 
organisation for the efficiency control of e.g. print media 
based on standardised methods.

2	 Circulation analysis:	 	

Print run analysis 
From the IVW-circulation analysis 2/2018

Actual circulation: 4.350

thereof abroad:

580

Paid circulation: 286 48

Subscribed copies: 280 47

Other sales: 6 1

Free copies: 4.064 532

Print run: 4.474

Trade Number

Specialist retail trade 22.839

Retail trade - clothing 9.630

Retail trade – furniture, interior fittings 3.468

ERetail trade – baby and children’s products 2.701

Retail trade - toys 2.899

Retail trade – textiles, home textiles 1.327

Drugstores, pharmacies 348

Department stores, mail order businessesl 1.425

Book trade 1.105

Wholesale, trade agencies 1.907

Manufacturers 2.009

Total number of recipients 26.809

3  Geograhical distribution analysis*:

Geograhical distribution analysis:  
(Percentage of print run actually distributed)

Germany 86,67 %

Abroad 13,33 %

Print run actually distributed 100,00 %

*Average in percent - issues July 2017 – Juni 2018

4	�� Classified potential of recipients: 
Distribution Germany, Austria, Switzerland  
(Multiple answers possible)

– Distribution Analysis
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                        – Banner Website 








1	 Circulation auditing:	               www.ivw.de

	� The IVW (German Audit Bureau of Circulation) is an independent 
auditing organisation for the efficiency control of e.g. print media 
based on standardised methods.

2	 Web address:	 www.babyundjunior.de

3	 Brief description:	� Here you will find all information on the trade magazine at a 
glance. Moreover, there are interesting background reports, 
certainly the latest product trends and of course up-to-date news 
from the trade and the industry. There is also a specific schedule of 
the trade.

4	 Target group:	� Stationery and online trade, manufacturers, associations and 
purchasing associations of baby and children’s products, children’s 
furniture, toys, baby and children’s fashion as well as maternity 
wear.

5	 Publishing house: 	 Meisenbach GmbH Verlag 
	� Online management:	 Monika Schmidt 

	 	 m.schmidt@meisenbach.de 
	  	 + 49 951 861-100	�

 

 

 

	 Full Banner		  468 x 60 pixels
	 Superbanner		  950 x 90 pixels
	 Hockeystick		  728 x 90 Pixel + 120 x 600 pixels
	 Webskin		  (2x) 120 x 600 Pixel + 980 x 90 pixels 
	 Content Ad		  300 x 250 pixels
	 (Wide) Skyscraper		 (160) 120 x 600 pixels
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1	 General information:	�� The baby&junior Newsletter informs late-breaking on all 
important news of the trade industry.  
The Newsletter is sent in HTML-format. Banner and text ad 
can be run between articles and columns. 

2	 Coverage:	 approx. 2,700 addresses  
		  (last update: August 2018)

3	 Data formats:	� JPG, 700 x 88 pixels, max. size 100K

4	 Data delivery:	� Advertising banners should be delivered ready  
for publication at least 6 working days before the  
publication date.

		  Delivery by email, quoting the customer’s name, to  
		  Monika Schmidt (m.schmidt@meisenbach.de).

5  Rates per Ad (Banner): 	 € 350.-

                        – Banner Newsletter
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2	 Discounts:	 Within one contractual year

		  3 runs	 5 %				  
		  6 runs	 10 % 
		  9 runs	 15 %				  
		  12 runs	 20 %	

			   Combination discounts are available for 
			   simultaneous ad bookings in print and online

			   Individual cross-media offers are available on request.

3	 Technical	 GIF/JPG/Flash 
	 specifications: 	 Max. size: see above 

4	 Data delivery:	 The ads must be delivered to the publishing house at least		
		  6 working days before the online campaign is due to begin. 
5	 General Terms  
	 and Conditions:	 see www.meisenbach.de.

6	 IVW-tested:	 www.ivw.de

		  The baby&junior website is a member of the IVW Group  
		  for online media. The number of visits is checked and 
		  published by the IVW on a monthly basis.			 
			 

1	 Rates and ad formats:

Ad type Format/Size  
in pixels

Rate in euros	

for 4 weeks of broadcasting Max. size

Full Banner 468 x 60 690.– 40 K

Superbanner 950 x 90 1,435.– 40 K

Hockeystick 728 x 90 + 120 x 600 1,090.– 40 K

Webskin 120 x 600 + 980 x 90 + 120 x 600 1,495.– 40 K

Content Ad 300 x 250 865.– 40 K

(Wide) Skyscraper (160) 120 x 600 865.– 40 K

Banner Newsletter 700 x 88 350.– 100 K

Other formats on request

                        - Rates - Banners
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                        – Content Marketing
Text Ads - Website

Text ads

Your Text ad will be integrated in the baby&junior website as an article,  
positioned in a thematically assigned section and in the News section. 

 Headline – teaser and text ad: max. 35 characters

 Lead paragraph – teaser and text ad: max. 350 characters

 Basic text: max. 1,200 characters

 Image – teaser: 1 image

 Minimum width: 1,000 pixels (16:10)

 Resolution: 72 dpi

 Images – text ad: min. 1 and max. 2 images

 Minimum width: 1,000 pixels

 Resolution: 72 dpi

 Caption per image: max. 70 Characters

 Video – optional: integration of a YouTube video 

Rate: s 430.-
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Increase the scope of your text ad with a 
teaser on our Facebook-page.  

 Post-text:  approx. 90 characters  
      (recommendation from Facebook)

 Link-heading:  
       Headline of the text ad

 Meta description of the link-preview:  
       Lead paragraph of the text ad

 Image of the link preview:  
       First image of the text ad. 

Rate: s 160.-

Increase the scope of your text ad 
with a teaser on our Twitter-channel. 

 Tweet-text:  max. 280 characters 
       (incl. hashtags, mentions and 	
       target-URL as a bit link)

 Images – text ad: 1 image

 Minimum width: 440 x 220 pixels

 Resolution: 72 dpi

Rate: s 50.-

Social Media Teaser - Newsletter

                        – Content Marketing

Would you like to increase the scope of your text ad with a teaser in our social media network?

You can position your content within our editorial coverage.

Your message will have the look and feel of an editorial post on baby&juniors’s social media channels.

@babyundjunior@baby_und_junior
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Increase the scope of your website text 
ad with a teaser in our Newsletter.

You can position your content within our 
editorial Newsletter.

 Headline: max. 35 characters

 Teaser-Text: max. 350 characters

 Image: 1 image

 Min. width: 1,000 pixels (16:10)

 Resolution: 72 dpi

Rate: Text ad incl. Newsletter teaser:  
s 645.-

Increase the scope of your website text 
ads with teasers in our Special 
newsletter. You can position your 
content within an exclusive Special 
Newsletter. Our editorial team will add 
an editorial contribution.

Your message will have the look and feel 
of an editorial Newsletter. For data 
protection reasons, we cannot send our 
Newsletter recipients a layout that you 
have chosen yourself.

Possible content:

 1-2 text ads

 Headline: max. 35 characters

 Teaser text: max. 350 characters

 Image: 1-2 images

 Minimum width: 1,000 pixels (16:10)

 Resolution: 72 dpi

 Banner 700 x 88 pixels, max. 100K

Rate: s€1,395.-

                         – Content Marketing
Teasers in our Special NewsletterTeasers in our Newsletter
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Place your products and topics among our editorial content. You can complement your advertising activities by 
addressing our readers with a mix of editorial content, advertising and brand communication on your very own 
theme page.

Your theme page will be integrated within a designated section on the baby&junior website, enabling you to 
design it to your own specifications. 

Headline of the theme page: max. 35 characters.

Teaser:
Free number of teaser tiles possible.
Teaser text with max. 40 characters.
Teaser image with a minimum width of 1,000 pixels and a resolution of 72 dpi. Teaser tiles can either lead to 
segment on your theme page or to an external website.

Info box:
Info box with max. 1,000 characters.
It is possible to use hyperlinks and to incorporate pdf-files.

Section tiles:
Free number of teaser tiles possible.
Section image must have a minimum width of 1,000 pixels and a resolution of 72 dpi. Each section tile leads to 
another landing page with your content. Here you can position your products, information and pointers as well 
as your communication content. You can include texts, files, images and videos.

Collection of text ads and editorial contributions:
Our editorial contributions are automatically tied in with your theme page.

Social media liveticker:
Presentation of your social media content on Facebook, Twitter and / or Instagram.

We will be pleased to advise you and help you develop your own theme page.

Rate on request.

                        – Content Marketing
	Theme page on our website
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2	 Discounts:	 within one contractual year

		  3 runs	 5 %				  
		  6 runs	 10 % 
		  9 runs	 15 %				  
	                           12 runs	 20 %	

			   Combination discounts are available for 
			   simultaneous ad bookings in print and online

			   Individual cross-media offers are available on request.

3	 Technical              on request 
	 specifications:

4	 Data delivery	 The data for text ads and teaser must be delivered to the 
		  publishing house at least 6 working days before the  
		  publication date

		  Special arrangements apply for theme pages.

		  Delivery by email, quoting the customer’s name, to  
		  m.hegner@meisenbach.de  
5	 General Terms  
	 and Conditions:	 see www.meisenbach.de.

6	 IVW-tested:	 www.ivw.de

		  The baby&junior website is a memberof the IVW Group  
		  for online media. The number of visits is checked and 		
		  published by the IVW on a monthly basis.

1	 Preise und Werbeformen:

Ad type Publication periode Rate in euros

Text ad on our Website Visible on our website from publication date 430.-

Facebook-Teaser Visible on our Facebook-page from publication date 160.-

Twitter Teaser Visible on our Twitter-Channel from publication date 50.-

Text ad - website incl. Newsletter teaser Published with the dispatch of our Newsletter  
in accordance with the given calendar week 645.-

Teaser in our Special Newsletter Published with the dispatch of our Special Newsletter  
in accordance with the given calendar week 1,395.-

Theme page on our website Serviced running time of one year from the date of publication On request

                        – Rates Content Marketing
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   ZWEISPRACHIG DEUTSCH-ENGLISCH                                 T
WO LANGUAGES GERMAN-ENGLISH

MESSEZEITUNG TRADE FAIR NEWS

SONDERAUSGABE 2018

STANDPASSAGE 10/11 P006

Innovation made in Germany

Auf der Kind + Jugend kommen die internationalen 

Märkte zusammen – nirgendwo sonst trifft umfassende 

Kompetenz derart geballt aufeinander. Große Marken, Im-

porteure, Einkäufer großer Ketten, spezialisierte Fach-

händler und viele Medienvertreter machen den Event 

auch in diesem Jahr zum Top-Ereignis der Branche. Als 

Händler muss man heute mehr denn je permanent auf 

dem aktuellsten Stand sein und Augen und Ohren nach 

den neuesten Produkten und Trends offen halten. In-

novation Awards, Consumer Awards, Trend Forum, Kids 

Design Award und The Connected Kidsroom geben Inspi-

ration und Information, die jeder Fachbesucher zu seinem 

Vorteil nutzen kann. Genauso lohnt es sich, einen Blick 

auf die deutschen Nachwuchsunternehmen zu werfen, 

die ihre innovativen Geschäftsideen in Köln vorstellen.

Kind + Jugend brings together internatio-

nal markets – nowhere else can you find 

such a high concentration of expertise. 

Big brands, importers, buyers for major 

chains, specialised independent retailers and plenty of 

media representatives have once again transformed this 

fair into the top industry event of the year. These days, 

retailers are aware of the importance of keeping their fin-

ger on the pulse and their eyes and ears tuned to the la-

test products and trends. Innovation Awards, Consumer 

Awards, Trend Forum, Kids Design Award and The Con-

nected Kidsroom are among the valuable sources of ins-

piration and information that trade visitors can use to 

their advantage. It’s also worth exploring the Young Inno-

vative Companies (JUI) where budding German start-ups 

are showcasing their innovative business ideas.

 www.kindundjugend.de

JUNGE INNOVATIVE  

UNTERNEHMEN (JUI)

YOUNG INNOVATIVE  

COMPANIES 

–  Babynatur.de GmbH

–  bagggi GmbH

–  Ballerduutjes

–  Flippo Kids GmbH

–  Hänschenklein

–   Happarel Bicycles Capeyron & Schilling GbR

–  Jolly Designs

–  Kitz Heimat

–  Kluba Medical GmbH

–  Limas GmbH

– lisamariaschroeter

–   Merula M.-M. Forstmann & A. Eichhorn GbR

–  Michael Heimrich e. K.

–  Solwi GmbH

–  thegoodkind 

–  WenaBry GmbH
Junge, aufstrebende Unternehmen der Babybranche prä-

sentieren sich dem internationalen Markt am Gemein-

schaftsstand in Halle 10.1

 Young, dynamic companies in the baby outfitting industry 

unveil their ideas to the international market at the dedica-

ted pavilion in Hall 10.1  © Koelnmesse

Hall 
10.1 ©

 B
M

W
i

– Exhibition Newspaper

Print run: 5,500 copies  
incl. hotel distribution

Size
Format/ 
Print space 
w x h

Bleed ad format
plus 3 mm 
allowance  

on all sides 

1/1 215 x 290 mm 245 x 340 mm 251 x 346 mm

1/2 high 
across 

 1 0 5 x 290 mm 
215  x 142 mm

120 x 340 mm 
245 x 168 mm

126 x 346 mm 
251 x 171 mm

1/3 high 
across 

   67 x 290 mm 
215 x   95 mm

  82 x 340 mm 
245 x 115 mm

  88 x 346 mm 
251 x 121 mm

1/4
high 

across 
corner

  50 x 290 mm 
215 x   70 mm 
105 x 145 mm

1/6 high 
across

105 x   95 mm 
215 x   45 mm

1/8 high 
across

105 x   70 mm 
215 x   35 mm

Brief description
The Trade Fair News is a special 
advertising format on the occasion 
of the Kind + Jugend. The bilingual 
newspaper is published in 
September in time for the fair 
in Cologne in an eye-catching 
oversized format in addition 
to the monthly magazine 
baby&junior.

Newspaper format
245 mm wide x 340 mm high

Print space
215 mm wide x 290 mm high

Rates in 
See valid ad rates no. 45
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Toy Fair News by  
das spielzeug and baby&junior

The magazine «Toy Fair News by das spielzeug and baby&junior» appears on the 
first three days of the Spielwarenmesse toy fair in Nuremberg. The publication is 
presented in an i-pad format for improved navigation around the fair, providing 
visitors with everything they need to know about the Spielwarenmesse.
 
Each issue comprises an exhibition guide, featuring tips on what is really relevant 
and which stands are not to be missed. 

The magazine appears and is distributed to the hotels in Nuremberg early each 
morning, and by promoters at Nuremberg International Airport, ensuring visitors 
are ready for the day ahead before they even arrive at the fair.
 
As part of our communications mix, the print issues are complemented by our 
online concept. Newsletters before and during the fair, das spielzeug’s online 
presence and, above all, the LIVETICKER and social stream during the Spielwaren-
messe guarantee you all-round brand exposure! 

Benefit from the added value:  
All three daily editions are also available as e-papers at www.dasspielzeug.de 
(IVW-tested). 

Nerf N_Anz-Titel_dasSpielzeug_170x179 rz KOR.indd   1 09.01.17   20:36

by das spielzeug und

TOY    
NEWS

Impressionen von der Toy Preview

Das sind die Toy Awards 2017

Spielwaren-Trends 2017

1. February 2017

Target group:
All visitors to the Spielwarenmesse and specialist retailers/manufacturers in the toy 
and baby & infant segments as well as their agencies and associations. 

Frequency:
3 daily issues (30.01.2019 + 31.01.2019 + 01.02.2019)

Print-run: 5,000 copies
Qualified print-run: 4,900 copies

Qualified print-run:
The issues are distributed at the hotels in and around Nuremberg, exclusively by 
promoters and at display stands at Nuremberg Airport, and to subscribers to das 
spielzeug and baby&junior. They are also displayed at das spielzeug’s exhibition 
stand and our advertisers’ stands.

Format: Width 170 mm x Height 240 mm 

Languages: bilingual – English/German 

Advertising rates/per day /per issue: 
1/1 page 4c: 2,950.– € 	 front cover page: 3,850.– €
1/2 page 4c: 1,650.– € 	 2nd cover page: 3,450.– €
1/3 page 4c: 1,150.– € 	 4th cover page: 3,600.– €

4-page bound insert: € 2,800.- €
Rates do not include VAT
Quantity discount: 2x=3%, 3x=5%, 4x=10%

TOY    
NEWS
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1. 	 In the following General Terms, «advertisement order» refers to the contract on the publication
	 of one or several advertisements of an advertiser or others in a printed paper for the purposes of
	 circulation.
2. 	 Advertisement orders, unless expressly placed for a longer period, must be carried out within one
	 year beginning with the signing of the contract. Only written agreements or written confirmations
	 from the publishers are valid.
3. 	 If the advertiser augments his advertisement order or adds another order to it in such a way as to
	 in-crease the number of advertisements, appearing within the one- or two-year period, the probably
	 higher discount will also be granted for already printed advertisements.
4. 	 If an order is unfulfilled through no fault of the publishers, the advertiser must return to the
	 publisher the difference between the granted discount and that corresponding to the actual
	 execution of the order, irrespective of any eventual legal duties. The repayment ceases, if the
	 unfulfilment is based on the force majeure in the risk area of the publishers.
5. 	 Advertisements, which owing to their presentation cannot be recognised as such, will be marked
	 with the word «Advertisement» by the publishers.
6. 	 The publishers have the right to refuse advertisement orders - including single terms within a
	 contract - and insert orders, by reason of their contents, origin or their technical form, according to
	 the uniform and technically justifiable principles of the publishers, when their content infringes laws
	 or official regulations 	or when their publication is unfavourable for the publisher.
	 In addition, bound or loose insert orders are only binding after a sample of the bound or loose insert
	 has been submitted and met the approval of the publishers. Inserts, whose form or presentation give
	 the reader the impression that they are part of the newspaper or magazine or which contain foreign
	 advertisements, cannot be accepted.
	 The advertiser will be informed immediately if his order is refused.
7. 	 The advertiser himself is responsible for the content and the legitimacy of text and pictures
	 submitted for the advertisement. Furthermore, it is the duty of the advertiser to exempt the
	 publisher from claims of a third party, even when it should be inhibited, which might arise against
	 the publishers as a result of the execution of the order.
8. 	 The advertiser is responsible for submitting the advertisement text and the unobjectionable printing
	 material or inserts on time. The publisher damand immediate replacement of obviously unsuitable or
	 damaged printing material.
	 The publisher guarantee the usual printing quality for the text submitted, in as far as the possibilities
	 of the printing material allow.
9. 	 In the case of the completely or partly illegible, incorrect, or incomplete printing of the
	 advertisement, the advertiser is entitled to a price reduction or to a replacement advertisement,
	 however, only in as far as the purpose of the original advertisement was impaired. If the publishers
	 allow the reasonable period for this to expire or if the replacement advertisement is again
	 objectonable, the advertiser has the right to a price reduction or a cancellation of the order.
	 Liability caused by unfulfillment, negligence on singing the contract an unlawful acts are out of
	 the question also with advertising orders placed by telephone. Extent of liability caused by inablility
	 to carry out the order or delay are limited to replacement of the foreseeable damages and the
	 indemnification of the relevant advertisement or insert costs. This is not the case for malice and
	 gross negligence of the publishers, their legal representatives and intermediate assistents. The
	 publishers`extent of liablility for damages due to failure to provide warranted quality remains
	 uneffected.

	 In commercial business transactions, the publisher are not liable for the gross negligence of
	 intermediate assistants; in remaining cases, the extent of liability for gross negligence towards
	 tradesmen is limited to the foreseeable damages up to the corresponding costs. Complaints - except
	 for not obvious faults - must be forwarded within four weeks after receipt of invoice and voucher.
10. 	The advertiser himself is responsible for typographical errors if the publisher sents him a proof and if
	 he failed to correct the mistake or to return the proof in time.
11. 	For payment of the advertisement invoice within 8 days after date of invoice a 2% discount is
	 granted, payment after 30 days is net. In case of delay or postponement of payment, the advertiser
	 is charged with default interest amounting to 3% above the rate of discount of the Deutsche
	 Bundesbank and with the collection costs. The publisher may also discontinue the execution of the
	 order until the advertisements already published have been paid for, and may demand advance
	 payment for the remaining advertisements.
	 In the case of justifiable doubts in the advertiser´s ability to pay, the publisher are entitled to make
	 the publication of further advertisements dependant on the advance payment of the amount and
	 on the settlement of outstanding invoices, even within the duration of an advertising contract and
	 regardless of an originally agreed upon term of payment.
12. 	Where the print-run has been reduced, it is possible to claim a partial reduction in price where
	 several adverts have been booked in advance and where the average distributed print-run quoted
	 either on the rate card or elsewhere is higher than the overall average print-run for the year,
	 starting with the appearance of the first advert. A reduction in the print-run is deemed unjustifiable
	 where it has been reduced by 20% or more for a print-run of up to 50000 copies. The percentage
	 total of the price reduction is calculated in direct relation to the fall in the overall print-run.
13. 	Advertisement rates do not include costs for graphic work, or for the preparation of photos or
	 digital data. If such work is necessary for the execution of an advertising order it will be charged
	 extra. Also, considerable changes in original order can be brought to the account of the advertiser.
14. 	At the advertiser´s request, the publisher will give evidence of the circulation of the magazine for
	 which advertisements have been placed.
15. 	In box number advertisements the publisher employs the care of a prudent businessman for the
	 custody and punctual transmission of the offer. Registered letters and express letters concerning box
	 number advertisements will be forwarded by normal post only.
16. 	Enclosures accompanying offers and applications forwarded to the advertiser in reply to a box
	 number advertisement remain the property of the sender and must be returned to him.
17. 	Printing material, which the advertiser does not expressly demand to be returned to him, is kept by
	 the publisher for two years, however, the publisher cannot be held reponsible for any damage or loss
	 caused by force majeure.
18.	  Place of payment and place of jurisdiction, in as far as the law does not forcibly prescribe otherwise,
	 is Bamberg.
	 Even if the residence or usual domicile of the advertiser is unknown at the time of the endorsement
	 of a claim, or if the advertiser moves out of the area covered by the law, after the conclusion of the
	 contract, Bamberg remains the place of jurisdicton.
19. 	The advertising mediators and agencies are obliged to respect the rate card of the publishers, in their 

offers, contracts and accounts with advertisers. The agency commission granted by the publishers
	 may be forwarded neither in part nor in full, neither directly nor indirectly to the advertiser.
20. 	Should one of the preceding stipulations be without legal force, the validity of those remaining is
	 not affected.

General Terms and Conditions for ads
and inserts in newspapers and magazines
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                        – Contacts

Advertising Manager:	  
Christian Matthe 
	 +49 951 861-129 
FAX  	+49 951 861-149  
   	c.matthe@meisenbach.de

Advertising Sales: 
Maria Radovanović 
	 +49 951 861-126 
FAX  	+49 951 861-149  
  	 m.radovanovic@babyundjunior.de

Iris Lepach 
	 +49 951 861-123 
FAX  	+49 951 861-149  
  	 i.lepach@babyundjunior.de

Viola Kügler 
	 +49 951 861-122 
FAX  	+49 951 861-149  
  	 v.kuegler@meisenbach.de

Distribution: 
Ulla Schiel 
	 +49 951 861-101 
FAX  	+49 951 861-158  
   	vertrieb@meisenbach.de

Advertising Sales:	
Baden-Wurttemberg, South bavaria
Christian Keller Media
Roc de Cagaliére 
11220 Lagrasse 
France 
	 +49 162 2015013 
  	christian@kellermedia.eu

 
For all other regions, please contact our 
Advertising Sales Manager: 
Maria Radovanović 
	 +49 951 861-126 
FAX  	+49 951 861-149  
   	m.radovanovic@babyundjunior.de

Order management : 
Monika Schmidt
	 +49 951 861-100 
FAX 	+49 951 861-158 
	 m.schmidt@meisenbach.de 

Anna Ugrica
	 +49 951 861-195 
FAX 	+49 951 861-158 
	 a.ugrica@meisenbach.de

Responsible Editor: 
Tanja Kraemer
	 +49 951 861-119
FAX 	+49 951 861-149
 	t.kraemer@babyundjunior.de 

Editorial department:
Kerstin Barthel
	 +49 951 861-163 
FAX 	+49 951 861-149 
 	k.barthel@meisenbach.de

Kathrin Erbacher 
	 +49 951 861-112 
FAX 	+49 951 861-149 
 	k.erbacher@meisenbach.de 

Carmen Mlcoch
	 +49 951 861-153
FAX 	+49 951 861-149
 	c.mlcoch@meisenbach.de 

Meike Reuter
	 +49 951 861-107
FAX 	+49 951 861-149
 	m.reuter@meisenbach.de 

Sabine Stenzel
	 +49 951 861-181
FAX 	+49 951 861-149 
	 s.stenzel@meisenbach.de
� 

Editorial office: 
Erika Neff-Tahiri
	 +49 951 861-111 
FAX 	+49 951 861-149 
 	e.neff.tahiri@dasspielzeug.de 

Head of online editorial office: 
Daniel Keienburg 
	 +49 951 861-176 
FAX  	+49 951 861-149  
   	d.keienburg@meisenbach.de

Content Management: 
Miriam Hegner 
	 +49 951 861-188 
FAX  	+49 951 861-149  
   	m.hegner@meisenbach.de

Editorial staff:

Publishing house:
Meisenbach GmbH 
Franz-Ludwig-Straße 7a 
96047 Bamberg
P.O. Box: 20 69
96011 Bamberg
	 +49 951 861- 0
FAX 	+49 951 861-158
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